
How valuable is being a member
of the FIA to your organisation?

EXTREMELY
VALUABLE

MODERATELY
VALUABLE

NEITHER

MODERATELY
WORTHLESS

EXTREMELY
WORTHLESS

60.9%

0.8%

3.4%

34.5%

0.4%

Are you satisfied with the overall
service provided by the FIA?

YES

2013: 94.5%

2014: 97.5%

NO

2013: 5.5%

2014: 2.5%

Have an influence
on standards

Member benefits and areas the FIA is involved in. How important are these are to you? - 2014 

Have an influence
on legislation

Training Courses

Technical Support

FIA Website

Publications

Use of logo

Participation in political
lobbying activity

Website member
directory and section

FIA Councils
and Committees

Seminars/Conferences

Networking
Opportunities

Exhibition Space
(FIA Events)

6.7 2.9 90.3

4.7 2.1 93.2

2.1 12.7 85.2

5.9 6.7 87.4

8.8 13.5 77.7

1.7 15.3 83

12.3 17.7 70

8 18.5 73.5

11.9 18.3 69.8

13.6 20.3 66.1

12.3 23.3 64.4

14 25 61

29.7 31.8 38.5

Formulate industry
best practice 4.2 1.7 94.1E=MC2

% Neither % Important% Not important


